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Agenda

▪ Survey Details

▪ Who is using which Tech right now?

▪ What are winners prioritising and why?

▪ The challenges to overcome
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Research Study

• Since 2007

• US based but global surveys

• Retail Merchandising & Tech specialism

Mastering The Art Of Merchandising In The Technology Age: 

March 2019 
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Survey Respondents
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Winners vs Laggards
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▪ Who is using which Tech right now?
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What Tech do retailers expect as standard?
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Fashion lags behind
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Are you happy with your tech solutions right now?
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Are you getting value from your tech solutions right now?
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▪ Survey Details

▪ Who is using which Tech right now?

▪ What are winners prioritising and why?
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The Future: What will good retailing look like?



|hmlconsulting 14

What are your Tech Priorities?
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To drive which KPIs?
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What are the chief risks to retail success?
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▪ Survey Details

▪ Who is using which Tech right now?

▪ What are winners prioritising and why?

▪ The challenges to overcome
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What’s not working that needs improving?
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Which processes need to adapt?
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What operational barriers exist?
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What tech issues need addressing?
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Bigger retailers have bigger data and tech issues
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What organisational change should you lobby for?
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Themes

▪ No-one has this cracked (50% satisfaction with tech)

▪ Higher satisfaction with technology is +vely correlated to being ‘Winner’ (60% satisfied)

▪ Winners have more tech

▪ Priorities: Localised assortments, demand sensing linking to supply, dynamic pricing and  
collaboration with vendors

▪ Poor data is #1 tech barrier

▪ Consistent theme: working collaboratively across functions
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Contact

howard@hmlconsulting.org.uk

Tel: 07876-790889


